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chic. bold. beautiful.
A N D  R I G H T  O N  T R E N D

Strength and Beauty 

Come share our strengths. Lighting & Decor has many.

Our strength is in our numbers — a stellar magazine circulation 
of 40,000 — each month, 20,000 receive the print edition 
and 20,000 receive the digital edition. You’ll find purchase 
influencers at home furnishings retailers, lighting retailers, 
interior designers, lighting designers, custom builders, architects 
and electrical distributors. 

Our strength is in our design: A unique size, luxurious paper 
and beautiful pages created by our award-winning graphic 
designer all combine for optimal inspiration and an environment 
best suited to showcasing beautiful ads.

Our strength is in our content: Outstanding editorial coverage 
of products and trends for retailers and designers is directed 
by Nicole Bowling Davis and her team. Our editorial mission 
is to help home decor professionals do their jobs better. And 
by extension, quality content is the rule on the website, in our 
newsletters and on our social media channels.

Our strength is in our solutions: Lighting & Decor brings 
buyers and sellers together in a vibrant and beautiful 
environment. You’ll find elegant marketing solutions for every 
need, in every format, whether standard or customized.  

Our strength is in our staff: The most talented group of editors, 
designers, sales people and support staff has in short order 
established Lighting & Decor as a strong, beautiful marketing 
partner for so many companies, associations and markets.

Be part of the beautiful experience we offer lighting and home 
decor professionals each month.

Share our strengths. 

Diane Vojcanin
Vice President, Group Publisher
Lighting & Decor
dvojcanin@sgcmail.com

Lighting & Decor  
S E RV E S  T H E  

$ 4 0  B I L L I O N  

LI G HTI N G A N D H O M E D E CO R M A R KE T.

Lighting & Decor  

IS AVAILABLE ON ALL 3 MEDIA PLATFORMS – 

P R I N T,  D I G I TA L  A N D  I O S  A P P.

lightinganddecormag.com
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sweet dreams
trends in bedroom 
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SEPTEMBER 2017

go greensustainable solutions

lighting &
 decor
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JULY 2017

no neutrals 
necessary
holiday + summer markets
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Lighting & Decor  
OFFERS PRODUCTS AND TRENDS FOR THE 
WHOLE HOME, FROM FLOOR TO CEILING: 

FURNITURE, LIGHTING, FANS, RUGS, MIRRORS, 
WALL DECOR, TEXTILES, DECORATIVE 
ACCESSORIES AND OTHER ACCENTS.

ICONS: FREEBIRD & COLORLIFE - STOCK.ADOBE.COM

http://lightinganddecormag.com/
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O U R  S T R E N G T H  I S  I N  O U R  N U M B E R S

Lighting  
& Decor 

M A G A Z I N E  R E A C H E S 
R E TA I L E R S ,  D E S I G N E R S 
A N D  O T H E R  P U R C H A S E 

I N F L U E N C E R S

BUSINESS/OCCUPATION BREAKOUT OF MAGAZINE CIRCULATION*

*PUBLISHER’S SWORN STATEMENT OF 
MAGAZINE CIRCULATION, JANUARY 2018

40,009
 TOTAL QUALIFIED MAGAZINE 

CIRCULATION*

*PUBLISHER’S SWORN STATEMENT OF MAGAZINE CIRCULATION, JANUARY 2018

ADDITIONAL COPIES 

DISTRIBUTED AT ALL 

MAJOR MARKETS AND 

INDUSTRY EVENTS

OUR AUDIENCE OF 

ENGAGED IPHONE APP 

FOLLOWERS AND READERS 

CONTINUES TO GROW

With its print and digital 
magazine editions, Lighting 

& Decor reaches 40,009* 
decision-makers and 

influencers responsible for 
product choices at lighting 

and home furnishings 
retailers, interior design 

firms, lighting design firms, 
building companies and 

architecture firms, including 
owners, presidents, 

store managers, buyers, 
purchasing managers, 
interior designers and 

lighting designers.

20,007 
RECEIVE THE PRINT EDITION* 

20,002 
RECEIVE THE DIGITAL EDITION*

+

lightinganddecormag.com
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sweet dreams
trends in bedroom 
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C LI C K TO V I E W A N D D OW N LOA D 
P U B LI S H E R ' S S WO R N S TAT E M E N T 

O F M AGA Z I N E C I R C U L AT I O N

ICONS: FREEBIRD & COLORLIFE - STOCK.ADOBE.COM

29.8%

21.9%

18.3%

3%

3%

7.1%

7%9.9%

Home Furnishings Retailer

Interior Design Firm

Lighting Design Firm

Architectural Design Firm

Manufacturer/Mfr. Reps

Custom Builder

Electrical Distributor

Lighting Retailer

http://lightinganddecormag.com/
https://s3.amazonaws.com/sgcimages/2017/10/L&D_PubSwornStatement_07.10.17_LR.pdf
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color  
conversations
shades to watch
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JANUARY 2018

bright spots
bestsellers + winter 
market previews  
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ICON: COLORLIFE - STOCK.ADOBE.COM

Award-winning designer 
Kelsey Craig takes outstanding 

content developed by the 
Lighting & Decor editors and 

the striking images they curate 
each month to create the 

beautiful and luxurious designs 
that inspire and inform.

Lighting & Decor  
2 0 1 7  O Z Z I E  AWA R D  W I N N E R 

F O R  B E S T  N E W  M A G A Z I N E  D E S I G N
I N  T H E  B -T O - B  C AT E G O R Y

1ST

http://lightinganddecormag.com/
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Inside Every Issue
D E S I G N  N O T E B O O K

Designers offer an intimate snapshot of 
their inspirations.

R E T A I L  G U I D E
Retailers learn how to increase sales  

with tips, tricks and strategies.

D I G I T A L  B U L L E T I N
How to create an online presence with 
social media, web tools and software.

L A S T  L O O K
The magazine’s last page, featuring a 

breathtaking room shot with product details.

I D E A  B O A R D S
A showcase of style trends for the whole 

home from floor to ceiling: furniture, 
lighting, fans, rugs, mirrors, wall decor, 

textiles, decorative accessories and  
other accents.

P R O D U C T  G A L L E R I E S
What’s new and notable in product-specific 

categories.

Trusted Advisors 
A D V I S O R Y  B O A R D 

M E M B E R S : 

Dwayne Clark, Jeff Dross, Nathan 
Frampton, Shay Geyer, Kerrie Kelly, 

Michelle Lamb, Freddie Naimer,  
Ron Radin, Laura Van Zeyl, 

Kimberley Wray.  
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ISLAND DESIGN
As a child in Cebu, Philippines, 

designer Kenneth Cobonpue created 
his own toys in his mother’s furniture 

workshop. Now as a designer, 
Cobonpue combines the natural 

resources and craftsmanship of his 
home country to create beautiful 
furnishings. Take a peek at his 

newest collection, set to debut at     
this month’s High Point.

design notebook
B Y  A L I S O N  M A R T I N

WHAT TO EXPECT
“This marks the first year we have taken part in High Point, 
so I wanted to showcase a mix of designs that would not only 
complement each other, but playfully explore the inspiration derived 
from different forms, colors and textures of nature (Kala vases 
above). I selected some personal favorites, some iconic and some 
brand-new launches from both our outdoor and indoor collections.”

OLD MATERIALS, 
NEW DESIGNS

“The handmade process we 
employ imbues each design 

with a unique quality. The 
materials we use are abundant 

and hardly new, but it’s the 
way we work with them that 

makes our pieces distinct. 
A few examples would be 

the fabric upholstery of the 
Cabaret being formed into 

thin-knotted tubes, the thick 
rattan strips used in the 

Matilda Collection (or in the 
Lasso Collection shown right), 

and Dragnet’s innovative 
technique of wrapping 

fabric around wires.”

NO FAVORITES
“I am proud of all my works, and it is impossible to 
pinpoint a favorite. Though there are elements to each 
that I particularly love, like the manipulation of fabric on 
the Bloom chair and the regal quality of Peacock (left), 
which is my modern interpretation of a beloved classic.”

DEFINING FILIPINO DESIGN
“Filipino design is best distinguished by 
exceptional handcrafted workmanship 
and by the warmth of the materials found 
throughout our region. We combine 
various materials and fibers such as 
bamboo, wood and rattan (as seen 
above) with composites to create a new 
hybrid, the material of the future. We 
work within each material’s strength and 
peculiarities, making the best use of its 
natural beauty and inherent properties 
to achieve the best possible result.”

The months following Christmas      
can feel like a marketing wasteland. 
With no major holidays in sight 
until Easter in the middle of April, 

showrooms have few calendar opportunities 
to tie into major marketing campaigns, and 
the cold, snowy weather in many parts of            
the country often keeps customers inside           
and shopping online.
 How can you encourage customers to 
come to your store and stay connected with 
your brand? We asked marketing experts             
and showroom managers for their thoughts.

SEMINARS AND EVENTS
Getting customers to your showroom is 
perhaps the biggest hurdle during the winter, 
but if they have a good reason – other than 
window-shopping – then they’ll brave the 
wintry roads and shopping hangovers to 
make it in. One tactic is to hold seminars     
and events.
 “You might be able to use education and 
training as part of that reason to get someone 
to come into your showroom on a cold, winter 
day,” Rob Hilbert, Principal of marketing 
company Your Lighting Brand, says.
 Devin Kirk, Vice President of Merchandising 
at Jayson Home in Chicago, holds events in 
his showroom in the winter, bringing in vintage 
pieces from places such as Palm Beach and 
France. He and his team brainstorm ideas 
for themes and build up from there. “For us, 
there’s a vintage and antique component, so 
we can bring in a little trunk show of vintage 
finds and make a small event out of it,” Kirk 
says. “That gets people into the store to see 
what’s new if they’re not inspired otherwise.” 
 Last winter, Kirk and his team put together 
a Beer + Brownies event that had a tie-dye, 
“hippie” motif. It brought about 100 people    
to his store. “It was easy for us to execute, 
but it was something special for customers 
and gave them a reason to come in. Our store 
is great for hanging out, and we’re happy to    
have people laying out with their friends on  
our sofas for an hour or two.”

EMAIL AND SOCIAL MEDIA MARKETING
During the post-holiday months, Hilbert 
says building a strong SEO strategy will help 
showrooms stay found and relevant, even when 
customers may not want to visit in person. 
 “If you can’t get on the first page of     
Google search,” Hilbert says, “you’re doing 
something wrong.”
 Hilbert recommends focusing on YouTube, 
the second largest search engine. By creating 
short, informative videos, Hilbert says 
showrooms will provide customers with great 

content that is easy to share on all social   
media platforms. He also advises showrooms  
to revisit their websites and revamp any 
outdated designs, photos or keywords. 
Websites must be responsively designed and 
fit for any and all screen types. Photos need 
to be bold and beautiful, and each webpage 
needs relevant keywords. 
 Winter is also a good time to communicate 
with customers. For Rand Dorman at Dorman’s 
Lighting and Design in Lutherville, MD, 
consistent communication through email is  
key. To build his list throughout the year, he 
asks customers at his store’s events to write 
their email addresses down and enters them   
in a drawing. The winner gets a small prize,          
and Dorman’s contact list grows.
 While Dorman says Facebook has been 
effective for them, he adds that there’s one 
other advertising channel that’s been surpris-
ingly effective: AM radio.
 “It gets the demographic that Facebook 
doesn’t reach,” he explains. “There’s a pretty 
good market that still listens to AM radio 
believe it or not, at least in Baltimore.”
 If you’re able to connect with your customers 
– either through events or online marketing – 
through the post-holiday months, then they’ll 
be more likely to stop by your showroom when 
it’s time for a little spring cleaning. LD

By Alison Martin

retail guide
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HOW TO SURVIVE THE 
AFTER-HOLIDAY SLUMP

Jayson Home promoted its winter Beer + 

Brownies event via email and social media 

to spread the word and encourage people 

to see the store’s newest items.
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digital bulletin
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The reality series “Married at First Sight” follows three       
couples as they say “I do” the very first time they meet. 
   Sound a little fast to you? Us too!
   Unfortunately, many businesses and brands use this 

too-much-too-soon approach in their social media marketing. Think of 
your followers as first dates. Before you try to seal the deal with a ring — 
errrrr, sale — try talking with them first so they can get to know you.
 Enter live streaming, the new way to bring your customers directly into 
your world through video. Here’s what you need to know about this cool 
social media tool.
 
GIVE… GIVE… GET!

You’ve probably heard “It’s better to give than to receive,” right? This 
is just as true on social media as it is in life. When designing your social 
media content, be sure to follow the model “Give… give… get!”
 Better yet, since customers need to see consistent brand messaging at 
least seven times before they’re ready to purchase from you, perhaps your 
model should be: GIVE, GIVE, GIVE, GIVE, GIVE, GIVE, GIVE, GET!!!
 So how do you do this? Create social media content that not only 
provides followers with information that they will find helpful, but also 
relates to what you will eventually sell to them. Each time you provide 
your followers with useful info, you’re building onto a foundation that will 
ultimately get prospects to consider you an expert in your field and trust 
you when you recommend your product or service to them.
 Live streaming is just one form of social media content, but when used 
effectively, it can give your brand the boost it needs to attract customers 
and cultivate a loyal following.
 
LIVE FROM YOUR BUSINESS

One of the easiest and most effective ways to deliver valuable content 
and build valuable relationships with your followers is through live video 
broadcasting on social platforms like Facebook and Instagram. Live video is a 
proven engagement-getter — did you know people spend three times longer 

watching live broadcasts compared to replays and 
recorded footage? Use it to get people’s attention 
so you can ultimately get their money, honey!
 When you broadcast live, your video is shown 
to your followers in real time. You can see 
followers’ comments as you broadcast so that you 
can respond or answer questions, and there’s no 
better feeling than seeing a sea of little thumbs 
up and heart symbols floating across your screen 
as viewers let you know they “like” your content.
   So aside from viewer interaction (which is 
AH-mazing for building engagement!), why 
go live? To outsmart the algorithm, of course! 
Facebook and Instagram recently announced 
that their algorithms — the computer ranking 
systems that determine what content appears 
in a user’s newsfeed — will prioritize live videos 
when they are being broadcasted.
   Plus video is proven to boost your business’s 
results. According to Adobe, shoppers that view 
videos are 1.8 times more likely to purchase from 
you than non-viewers, and Nielsen studies show 
that purchase 
intent increases 72 percent after just 10 seconds of viewing.
 
LIGHTS, CAMERA… THEN WHAT?

Once you’ve brainstormed broadcast topics related to your biz, get ready 
to go live one to two times a week. Visit www.lp2boutiqueagency.com/
lightinganddecormag for a free video training on broadcasting live and 
our full Go Live Guide, which includes a step-by-step tutorial on creating 
a broadcast plus tips for a fabulous Facebook or Instagram Live. LD

By Linley Paske and Lauren Pasqualone

HOW TO MAKE LIVE BROADCASTS WORK FOR YOUR BUSINESS

Linley Paske and 
Lauren Pasqualone: 

Social media 
‘entertrainers’ and 

co-owners of the 
marketing firm LP2 

Boutique Agency.

Lighting & Decor is hands 
down the best industry 
publication out there. 
As a buyer, I see many 

catalogs and publications, 
but L&D is the only one 
that makes it onto our 

resource shelves. The layout, 
resources, trending design 
& new product showcases 

— all fantastic, and have 
influenced my decisions as 

a buyer and designer. 
– Sue L.

"

http://lightinganddecormag.com/
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Digital Only 
W W W . L I G H T I N G A N D D E C O R M A G . C O M  

A responsive website with top-notch content including products,  
news, blogs, videos and more.

Lighting & Decor 
2 0 1 7  E D D I E  D I G I TA L  A W A R D 

H O N O R A B L E  M E N T I O N  

F O R  E D I T O R ' S  F AV E S  I N  T H E 
B -T O - B  N E W S L E T T E R  C AT E G O R Y 

E D I T O R ’ S  F A V E S 
E N E W S L E T T E R   

Lighting & Decor editors pick their 
favorite products across all home 

decor product categories.

T H E  S C O O P 
E N E W S L E T T E R  

Twice-monthly enewsletter with 
industry news, retail and trend 

reports, guest blogs, plus a 
video letter from the editor.

Social Media 

An extension of our magazine and website 
content, look for us:

Facebook.com/lightinganddecormag
Twitter.com/light_decor_mag

Instagram.com/lightingdecormag
Pinterest.com/lightdecormag

MEDIA IMAGE: LESZEK CZERWONKA - STOCK.ADOBE.COM,  AWARD ICON: COLORLIFE - STOCK.ADOBE.COM

http://lightinganddecormag.com/
http://lightinganddecormag.com/
https://www.facebook.com/lightinganddecormag/
https://twitter.com/light_decor_mag
https://www.instagram.com/lightingdecormag/
https://www.pinterest.com/lightdecormag/
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UPLOAD EDITORIAL SUBMISSIONS TO: www.scrantongillette.com/PR/index.cfm
EDITORIAL E-MAIL: ndavis@sgcmail.com

MONTH MAIN FEATURES BONUS 
DISTRIBUTION

BONUS MARKETING 
OPPORTUNITIES

AD CLOSING/ 
MATERIAL DUE

January

IDEA BOARD: Best Sellers 
DALLAS MARKET/LIGHTOVATION/ATLANTA MARKET/LAS VEGAS 
MARKET PREVIEWS 
PRODUCT GALLERY: Rugs

Atlanta, Dallas,  
Las Vegas 
Markets, 
KBIS, IBS

- �Market Sneak Peek e-blast 
series with ad purchase

- �Lighting Resource Guide 
special advertising section

- Ad Easels

11/23/2017

February
IDEA BOARD: Traditional Design  
NY NOW PREVIEW 
PRODUCT GALLERIES: Lighting Fixtures, Textiles/Soft Goods

NY NOW - Ad Easels 01/05/2018

March
IDEA BOARD: Winter Markets Trend Report 
PRODUCT GALLERY: Ceiling Fans 
RETAIL ROAD TRIP #1

01/31/2018

April
IDEA BOARD: All-American Style 
HIGH POINT MARKET PREVIEW 
PRODUCT GALLERIES: Rugs, Accent Furniture 

High Point 
Market, Lightfair 

and New York 
Tabletop Shows

- �High Point Sneak Peek 
e-blast series with ad 
purchase 

- Ad Easels

02/23/2018

May
IDEA BOARD:  Smart Home 
PRODUCT GALLERY: Tabletop 
SHOWROOM OF THE YEAR FINALISTS

ICFF
Celebrity Collections special 
advertising section 03/27/2018

June

IDEA BOARD: International Design  
DALLAS MARKET PREVIEW 
PRODUCT GALLERIES: Chandeliers, Decorative Accessories  
RETAIL ROAD TRIP #2

Dallas Market 

- �Dallas Market Sneak Peek 
e-blast series with ad 
purchase

- Ad Easels

04/26/2018

July
IDEA BOARD: Contemporary Looks 
ATLANTA MARKET/LAS VEGAS MARKET PREVIEWS 
PRODUCT GALLERIES: Rugs, Casegoods 

Atlanta, Las 
Vegas Markets 

- �Market Sneak Peek e-blast 
series with ad purchase

- Ad Easels
05/29/2018

August

IDEA BOARD: Small-Space Living  
NY NOW PREVIEW 
PRODUCT GALLERY: Ceiling Fans 
SHOWROOM OF THE YEAR WINNERS

NY Now 06/26/2018

September
IDEA BOARD: Sustainable Home 
PRODUCT GALLERIES: Upholstery, Accent Furniture 

ALA Conference 
Lighting Resource Guide 
special advertising section 07/27/2018

October
IDEA BOARD: Luxury Resources 
HIGH POINT MARKET PREVIEW  
PRODUCT GALLERIES: Rugs, Portable Lighting 

New York 
Tabletop Show 
and High Point 

Market

- �High Point Sneak Peek 
e-blast series with ad 
purchase

- Ad Easels

08/24/2018

November
IDEA BOARD: Outdoor Living 
PRODUCT GALLERY: Ceiling Fans  
RETAIL ROAD TRIP #3

09/25/2018

December
IDEA BOARD: Color 
PRODUCT GALLERIES: Decorative Accessories, Wall Decor, and Rugs

Rug Resource Guide special 
advertising section 10/25/2018

IDEA BOARD 
FEATURES COVER 
THE WHOLE HOME 

FROM FLOOR 
TO CEILING: 
FURNITURE, 

LIGHTING, FANS, 
RUGS, MIRRORS, 

WALL DECOR, 
TEXTILES AND 

OTHER ACCENTS.

2 0 1 8  E D I T O R I A L  C A L E N D A R

http://lightinganddecormag.com/
http://utilities.scrantongillette.com/PR/index.cfm
http://www.scrantongillette.com/PR/index.cfm
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at a glance
L I G H T I N G  &  D E C O R

O U R  S T R E N G T H  I S  I N  O U R  S O L U T I O N S

C LI C K TO V I E W A N D 
D OW N LOA D DATA S H E E T

C LI C K TO V I E W 
E X A M P LE O F LI G H T I N G 

R E S O U R C E G U I D E

C LI C K TO V I E W 
E X A M P LE O F  

R U G R E S O U R C E G U I D E

LIGHTING RESOURCE 
GUIDE  

Published in January and 
September, this special 
section is inserted into 

print copies that are sent 
to lighting retailers and 

lighting designers.

C LI C K TO V I E W A N D 
D OW N LOA D DATA S H E E T

CELEBRITY COLLECTIONS  
SPECIAL ADVERTISING 

SECTION
Published in May, this 

special section is inserted 
into print copies that are 
sent to interior designers 

and home furnishings 
retailers.

C LI C K TO V I E W A N D 
D OW N LOA D DATA S H E E T

RUG RESOURCE GUIDE
Published in December, 

this special section is 
inserted into print copies 
that are sent to interior 

designers and
home furnishings retailers.

C LI C K TO V I E W A N D 
D OW N LOA D DATA S H E E T

BOUTIQUE ADS
A ¼-page product-

focused print ad with brief 
description and contact 

information.

S P E C I A L  A D V E R T I S I N G  S E C T I O N  J A N . 1 8   |   S 1

BY LIGHTING & DECOR 

Looking for a new lighting supplier? Or want to 
see what else is out there? You’ve come to the 
right place, where more information means more 
informed buys. In the following pages you’ll find 

a careful selection of  lighting associations and suppliers, 
including background on each, product categories carried 
and contact information for a quick introduction. Like what 
you see? Follow up for more details. LD

2018
LIGHTING 
RESOURCE 
GUIDE
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ACCESS LIGHTING . . . . . . . . . . . . . . . . S2,  S4

AMERICAN LIGHTING ASSN. (ALA)
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . S3,  S4

BULBRITE . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .S4

CANARM . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . S4,  S5

CRAFTMADE . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .S6

CURREY & COMPANY . . . . . . . . . . . . . . . . . .S6

DAINOLITE . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .S6

EATON . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .S6

EGLO . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .S8

EUROFASE . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .S8

FANIMATION . . . . . . . . . . . . . . . . . . . . . . . . . S7,  S8

FORTY WEST . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .S8

GENERATION LIGHTING . . . . . . . . . . . . S10

GRAND BRASS LAMP PARTS . . . . . . . . .
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .S9,  S10

HINKLEY LIGHTING . . . . . . . . . . . . . . . . . . . S10

JUSTICE DESIGN GROUP . . . S10,  S11

KALCO LIGHTING . . . . . . . . . . . . . . . . . . . . . . . S12

KICHLER LIGHTING . . . . . . . . . . . .S12,  S13

KUZCO LIGHTING.. . . . . . . . . . . . . . S12,  S15

LANTERN & SCROLL . . . . . . . . . . . . . . . . . . S12

PACIFIC COAST LIGHTING . . . . . . . . S14

ROBERT ABBEY LAMPS . . . . . . . . . . . . S14

SANTANGELO LIGHTING . . . . . . . . . . . S14

SWAROVSKI LIGHTING . . . . . S14,  S16

Connect with top-notch lighting suppliers    
using our easy-to-navigate resource guide. 

J A N U A R Y
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R U G  R E S O U R C E 
G U I D E
Use the following pages as a quick reference                                       
guide for must-know info on top rug vendors.

BY LIGHTING & DECOR

Looking for a new rug supplier? Learn a little about several 
market-leading manufacturers in the next few pages — what 
categories they off er, why their companies are unique and 
why they’d be a good partner to you. Happy sourcing. LD

CONTENTS

Capel Inc. ...................  p.25, 26
Jaipur Living ..............  p.26, 27
Oriental Weavers .......  p.26, 28
Safavieh Carpets .......  p.26, 29
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C E L E B R I T Y  C O L L E C T I O N S  R E S O U R C E  G U I D E
A  S P E C I A L  A D V E R T I S I N G  S E C T I O N

COMPANY NAME

CATEGORIES: (LIST YOUR FURNISHING CATEGORIES 

HERE IN ALPHBETICAL ORDER)

(50 words) Maecenas augue tortor, elementum ut nunc 

malesuada, suscipit varius quam. Aliquam porta odio velit, 

ac sagittis metus mattis varius. Aliquam porta odio velit, ac 

sagittis metus mattis varius. Augue tortor, elementum ut nunc 

malesuada, suscipit varius quam. Aliquam porta odio velit, ac 

sagittis metus mattis varius. Aliquam porta odio velit.

Address 

Phone Number(s) 

Website URL

COMPANY NAME

CATEGORIES: (LIST YOUR FURNISHING CATEGORIES 

HERE IN ALPHBETICAL ORDER)

(50 words) Maecenas augue tortor, elementum ut nunc 

malesuada, suscipit varius quam. Aliquam porta odio velit, 

ac sagittis metus mattis varius. Aliquam porta odio velit, ac 

sagittis metus mattis varius. Augue tortor, elementum ut nunc 

malesuada, suscipit varius quam. Aliquam porta odio velit, ac 

sagittis metus mattis varius. Aliquam porta odio velit.

Address 

Phone Number(s) 

Website URL

COMPANY NAME

CATEGORIES: (LIST YOUR FURNISHING CATEGORIES 

HERE IN ALPHBETICAL ORDER)

(50 words) Maecenas augue tortor, elementum ut nunc 

malesuada, suscipit varius quam. Aliquam porta odio velit, 

ac sagittis metus mattis varius. Aliquam porta odio velit, ac 

sagittis metus mattis varius. Augue tortor, elementum ut nunc 

malesuada, suscipit varius quam. Aliquam porta odio velit, ac 

sagittis metus mattis varius. Aliquam porta odio velit.

Address 

Phone Number(s) 

Website URL

COMPANY NAME

CATEGORIES: (LIST YOUR FURNISHING CATEGORIES 

HERE IN ALPHBETICAL ORDER)

(50 words) Maecenas augue tortor, elementum ut nunc 

malesuada, suscipit varius quam. Aliquam porta odio velit, 

ac sagittis metus mattis varius. Aliquam porta odio velit, ac 

sagittis metus mattis varius. Augue tortor, elementum ut nunc 

malesuada, suscipit varius quam. Aliquam porta odio velit, ac 

sagittis metus mattis varius. Aliquam porta odio velit.

Address 

Phone Number(s) 

Website URL

(logo)

(logo)

(logo)

(logo)

*PUBLISHER'S DATA

Print & Digital Editions

Print & Digital Editions

Print & Digital Editions

LIGHTING & DECOR  
Our print magazine is published monthly and 
distributed to qualified and non-duplicated 

circulation of 40,000 retailers and designers — 
20,000 print, 20,000 digital.*

C LI C K TO V I E W R AT E S A N D S P E C S

C LI C K TO V I E W A R C H I V E S

Print & Digital Editions

lightinganddecormag.com

JANUARY 2018

bright spots
bestsellers + winter 
market previews  
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http://lightinganddecormag.com/
https://s3.amazonaws.com/sgcimages/2017/11/L&D_LightingResourceGuide_SellSheet_2018_v2.pdf
https://mydigimag.rrd.com/publication/?i=432893
https://www.lightinganddecormag.com/2017-rug-resource-guide
https://s3.amazonaws.com/sgcimages/2017/10/L&DCelebrityCollections_SellSheet_2018_v1.pdf
https://s3.amazonaws.com/sgcimages/2017/10/L&D_RugResourceGuide_SellSheet_2018_v1.pdf
https://s3.amazonaws.com/sgcimages/2017/10/L&D_Boutique_Sellsheet_2018_v1.pdf
https://s3.amazonaws.com/sgcimages/2017/11/L&D_LightingResourceGuide_SellSheet_2018_v2.pdf
https://s3.amazonaws.com/sgcimages/2017/11/L&D_LightingResourceGuide_SellSheet_2018_v2.pdf
https://s3.amazonaws.com/sgcimages/2017/10/L&D_Boutique_Sellsheet_2018_v1.pdf
https://s3.amazonaws.com/sgcimages/2017/10/L&D_RugResourceGuide_SellSheet_2018_v1.pdf
https://s3.amazonaws.com/sgcimages/2017/10/L&DCelebrityCollections_SellSheet_2018_v1.pdf
http://lightinganddecormag.com/archive
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at a glance
L I G H T I N G  &  D E C O R

O U R  S T R E N G T H  I S  I N  O U R  D I G I T A L  S O L U T I O N S

EDITOR’S FAVES 
ENEWSLETTER

Published bi-monthly 
and emailed to a 

database of 28,000.* 
Focused on products 

with 2 sponsored 
product ads and 1 mini 

boom per issue.

C LI C K TO V I E W A N D 
D OW N LOA D DATA S H E E T

VIDEO ALERT
Your exclusive marketing
message and video URL 

inserted into our video alert 
template sent to our database 

of 28,000.*

C LI C K TO V I E W A N D 
D OW N LOA D DATA S H E E T

MARKETING 
PARTNER 

PROMOTIONS
Your marketing 
message — 100 
percent share of 

voice — sent to our 
database of 28,000.*

C LI C K TO V I E W A N D 
D OW N LOA D DATA 

S H E E T

THE SCOOP 
ENEWSLETTER

Published bi-monthly and 
emailed to a database of   

28,000.* Focused on news 
and events featuring one 

exclusive mini boom 
per issue.

C LI C K TO V I E W A N D 
D OW N LOA D DATA S H E E T

*PUBLISHER'S DATA

http://lightinganddecormag.com/
https://s3.amazonaws.com/sgcimages/2017/10/L&D_EditorsFaves_SellSheet_2018_v1.pdf
https://s3.amazonaws.com/sgcimages/2017/10/L&D_VideoAlert_SellSheet_2018_v1.pdf
https://s3.amazonaws.com/sgcimages/2017/10/L&D_MPP_SellSheet_2018_v1.pdf
https://s3.amazonaws.com/sgcimages/2017/10/L&D_TheScoop_SellSheet_2018_v1.pdf
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PRINT ADVERTISING RATES

AD SIZES (WIDTH X HEIGHT)
2-Page Spread: 20¼” x 12¼” (bleed)
Full Page: bleed size: 10¼” x 12¼” |  non-bleed: 9¼” x 11¼”
½ Page Horizontal: bleed size: 10¼” x 6” |  non-bleed: 9¼” x 51/2”  
½ Page Vertical: bleed size: 5” x 12¼” |  non-bleed: 41/2” x 11¼” 
¼ Page: 45/8” x 55/8”

ACCEPTED DIGITAL FORMATS 

Press-optimized PDF using Acrobat PDF/X-1a job option is the required 
format (300 dpi, CMYK color). PDFs prepared for use on the Web are 
unacceptable. Offset printer marks outside of artwork for bleed ads. 
Any other type of file may require the use of an outside vendor and will 
result in additional charges.

Unless SWOP ad proof is submitted, publisher will not accept 
responsibility for the integrity of the ad.

MECHANICAL DATA 
Publication Trim Size: 10” x 12” (width x height) 
Printing: Web offset. Printing is wet, all colors going down simultane-
ously with one impression 
Binding: Perfect bound 
Mechanical Requirements: SWOP specifications apply. Magazines are 
trimmed to 10” x 12” by trimming 1/8” off the head, face and foot. Live 
matter (text, logos & non-bleed elements) should be kept at least ¼” 
away from the trim size.

AD MAILING INSTRUCTIONS 
Advertising material, SWOP proofs, space contracts, insertion orders, 
correspondence and copy should be addressed to: 
Traffic Department, Lighting & Decor 
3030 W. Salt Creek Lane, Suite 201 
Arlington Heights, IL 60005-5025. 

Ad production is available for a rate of $75/hour and includes two rounds of revisions.

WEBSITE ADVERTISING RATES

AD FORMATS
Leaderboard: 728 x 90 pixels (width x height)
Boom Box: 300 x 250 pixels (width x height)
File formats: GIF, JPG, third party tags, html 5 
Maximum file size: 40 KB 
Supply URL for link

All ad sizes are included in the digital edition with links.

E-NEWSLETTER ADVERTISING RATES

AD FORMATS
Mini Boom: 300 x 100 pixels (width x height) 
Native ads include one product photo, up to 50 words of descriptive 
copy and a link.
Video Alert: Contact your Integrated Media Consultant.
Partner Promotions require an HTML file with images hosted or 
copy supplied in document file, JPG format images and logos, links 
and subject line specified. Please contact your Integrated Media 
Consultant for additional details about specific requirements. 
Supply URLs for links.

Ad Size 1x   4x 12x

2 Page Spread $7,000 $6,000 $5,000

Full Page $4,000 $3,500 $3,000
1/2 Page $2.600 $2,200 $2,000

¼ Page $1,500 $1,200 $975

Boutique Ad $500 -- - -

(per month) 1x

Leaderboard $1,000

Boom Box $500

Format per edition

The Scoop
Mini Boom,  
300 x 100 pixels

$500

Editor's Faves
Native Ads & Mini Boom, 
300 x 100 pixels

$500

Video Alert (details below) $500

Partner Promotions (details below) $125/M

CONNECTING BUYERS AND SELLERS WITH 
MARKET-LEADING CONTENT AND DATA

UPLOAD PRINT ADVERTISING TO: 
www.adshuttle.com/sgc

SUBMIT DIGITAL ADVERTISING TO: 
Beth Maczko | 847.391.1018 | bmaczko@sgcmail.com

EDITORIAL + PUBLISHING OFFICE 
3030 W. Salt Creek Lane, Suite 201 

Arlington Heights, IL 60005 
847.391.1000  •  F: 847.390.0408

2 0 1 8  R A T E  C A R D

P R I N T  S O L U T I O N S D I G I T A L  S O L U T I O N S

Please see our terms and conditions, short rates and cancellation information at  
www.scrantongillette.com/advertising-terms-and-conditions

INTEGRATED MEDIA  
CONSULTANTS:  

Emily Rogier | 847.954.7958 
erogier@sgcmail.com

Becky Jacks | 214.289.9266 
beckyjacksmedia@gmail.com

VICE PRESIDENT, GROUP 
PUBLISHER 

Diane Vojcanin | 847.391.1046 
dvojcanin@sgcmail.com

STAFF

EDITOR-IN-CHIEF 
Nicole Davis | 847.391.1013 

ndavis@sgcmail.com
MANAGING EDITOR 

Alison Martin | 847.954.7966  
amartin@sgcmail.com

ASSOCIATE EDITOR 
Katie Caron | 847.954.7922 

kcaron@sgcmail.com

http://lightinganddecormag.com/
https://www.adshuttle.com/SGC/User/Login?ReturnUrl=%2FSGC%2F
https://www.scrantongillette.com/advertising-terms-and-conditions
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DIANE VOJCANIN
VICE PRESIDENT, GROUP PUBLISHER

LIGHTING & DECOR
847.391.1046

DVOJCANIN@SGCMAIL.COM

EMILY ROGIER
INTEGRATED MEDIA CONSULTANT

847.954.7958

EROGIER@SGCMAIL.COM

BECKY JACKS
INTEGRATED MEDIA CONSULTANT

214.289.9266 

BECKYJACKSMEDIA@GMAIL.COM

NICOLE DAVIS
EDITOR-IN-CHIEF

847.391.1013

NDAVIS@SGCMAIL.COM

ALISON MARTIN
MANAGING EDITOR

847.954.7966

AMARTIN@SGCMAIL.COM

KATIE CARON
ASSOCIATE EDITOR

KCARON@SGCMAIL.COM

KELSEY CRAIG
DESIGNER

Our strength is in:
O U R  N U M B E R S , O U R  D E S I G N ,  O U R  C O N T E N T ,  O U R  S O L U T I O N S

A N D  O U R  S T A F F . 

C O N T A C T  U S

http://lightinganddecormag.com/

