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Lighting & Decor has expanded its name to Furniture, Lighting & Decor.  
The change occurred with the September 2018 issue. 

“Our award-winning whole room coverage of products and trends for retailers 
and designers continues to be our focus,” says Editor-in-Chief Nicole Davis.  
“But now you’ll see expanded coverage of the traditional furniture business as 
well. This new title explains exactly what we bring to the market.”

The brand, through the pages of 
the magazine, on the website, and 
in its digital newsletters and videos 
continues to evolve with the market, 
as retailers and designers alike are 
looking for the most efficient ways to 
explore all home product categories.

“With Furniture, Lighting & Decor, 
we are excited to provide both our 
readership base and executives 
across all home furnishings 
categories with award-winning 
information sources, and effective 
and efficient marketing vehicles for 
their businesses,” notes Publisher 
Susan Jones. 

furniturelightingdecor.com

SEPTEMBER 2018
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chic. bold. beautiful.
A N D  R I G H T  O N  T R E N D

Strength and Beauty 

Come share our strengths.  
Furniture, Lighting & Decor has many.

Welcome to the 2019 Media Planner for Furniture, Lighting
& Decor. The change occurred with the September 2018 issue.  
The evolution of our brand – the name change, expanded editorial 
coverage and expanded marketing opportunities – follows the 
evolution of our industry. Your customers/our readers are changing 
their businesses, whether they are retailers expanding the scope of 
the SKUs offered in stores and online, or designers who add a retail 
storefront to their offerings. 

We’re on trend. And that’s good for you.

Check out our Editorial Calendar for 2019. You’ll see more  
in-depth coverage of the furniture, lighting and decor segments, 
along with articles on industry leaders, market trends, and products 
that will help your customers/our readers do their  
jobs better.  

Look for new areas of coverage, such as the Consumer Electronics 
Show, kitchen and bath design and the growing “resimercial” trend 
that readers won’t want to miss.  

And, there are new products to help you deploy your marketing 
messages — new website ad assets, custom digital programs and 
consumer research opportunities. 

All this contributes to award-winning, robust, insightful and 
beautifully designed products that provide the best environments 
for your marketing messages.

I am excited to bring my almost 20 years of industry experience 
to the award-winning Furniture, Lighting & Decor team. We look 
forward to helping you develop effective and impactful integrated 
marketing programs tailored to your needs…just ask.

Here’s to a successful 2019!

Susan Jones
Publisher
Furniture, Lighting & Decor 
sjones@sgcmail.com

Furniture, Lighting & Decor  
S E RV E S  T H E  

$ 1 1 0  B I L L I O N  

H O M E D E CO R M A R KE T.

D E S I G N  I S  AVA I L A B L E  O N 
A L L  3  M E D I A  P L AT F O R M S  — 

P R I N T,  D I G I TA L  A N D  I O S  A P P.

furniturelightingdecor.com

bright spotsbright spots
bestsellers + winter 
market previews  

furniture
lighting 

&decor

furniturelightingdecor.com

winter markets recap

   
furniturelighting &decor

furniturelightingdecor.com

new traditional

furniture

lighting &decor

furniturelightingdecor.com

fashion-forwardfashion-forward
international design + dallas market preview

furniture
lighting 

&decor

Furniture, Lighting & Decor  
OFFERS PRODUCTS AND TRENDS FOR THE 
WHOLE HOME, FROM FLOOR TO CEILING: 

FURNITURE, LIGHTING, FANS, RUGS, MIRRORS, 
WALL DECOR, TEXTILES, DECORATIVE 
ACCESSORIES AND OTHER ACCENTS.

ICONS: FREEBIRD & COLORLIFE - STOCK.ADOBE.COM

http://lightinganddecormag.com/
https://twitter.com/FLD_mag
https://www.pinterest.com/furniturelightingdecor/
https://www.facebook.com/furniturelightingdecor
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O U R  S T R E N G T H  I S  I N  O U R  N U M B E R S

Furniture, 
Lighting & Decor 

M A G A Z I N E  R E A C H E S 
R E TA I L E R S ,  D E S I G N E R S 
A N D  O T H E R  P U R C H A S E

I N F L U E N C E R S

BUSINESS/OCCUPATION BREAKOUT OF MAGAZINE CIRCULATION*

*PUBLISHER’S SWORN STATEMENT OF 
MAGAZINE CIRCULATION, JULY 2018

40, 332
 TOTAL QUALIFIED MAGAZINE 

CIRCULATION*

* PUBLISHER’S SWORN STATEMENT OF MAGAZINE CIRCULATION, JULY 2018

ADDITIONAL COPIES 

DISTRIBUTED AT ALL 

MAJOR MARKETS AND 

INDUSTRY EVENTS

OUR AUDIENCE OF 

ENGAGED IPHONE APP 

FOLLOWERS AND READERS 

CONTINUES TO GROW

With its print and digital 
magazine editions, Furniture, 

Lighting & Decor reaches 
40,332* decision-makers and 

influencers responsible for 
product choices at lighting 

and home furnishings 
retailers, interior design firms, 
lighting design firms, building 
companies and architecture 

firms, including owners, 
presidents, store managers, 

buyers, purchasing managers, 
interior designers and lighting 

designers.

20, 326
RECEIVE THE PRINT EDITION* 

20,006 
RECEIVE THE DIGITAL EDITION*

+

furniturelightingdecor.com

winter 
markets 
recap

   
furniture

lighting 
&decor

C LI C K TO V I E W A N D D OW N LOA D 
P U B LI S H E R ' S S WO R N S TAT E M E N T 

O F M AGA Z I N E C I R C U L AT I O N

ICONS: FREEBIRD & COLORLIFE — STOCK.ADOBE.COM

24.3%

32%

2.3%

3.6%

3.1%

5.1% 19.9%
9.7%

Home Furnishings 
Retailer

Lighting RetailerLighting Design Firm

Electrical Distributor

Custom Builder

Architectural Design Firm

Manufacturer/Mfr. Reps

Interior Design Firm

http://lightinganddecormag.com/
https://twitter.com/FLD_mag
https://www.pinterest.com/furniturelightingdecor/
https://www.facebook.com/furniturelightingdecor
https://www.instagram.com/furniturelightingdecor/?hl=en
http://www.furniturelightingdecor.com
https://s3.amazonaws.com/sgcimages/2018/07/FLD_PubSwornStatement_07.18_v1.pdf
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ICON: COLORLIFE — STOCK.ADOBE.COM

Award-winning designer Kelsey Craig 
takes outstanding content developed by 

the Furniture, Lighting & Decor editors and 
the striking images they curate each month 
to create the beautiful and luxurious designs 

that inspire and inform.

Lighting & Decor  
2 0 1 7  O Z Z I E  AWA R D  W I N N E R 

F O R  B E S T  N E W  M A G A Z I N E  D E S I G N
I N  T H E  B -T O - B  C AT E G O R Y

Lighting & Decor  
2 0 1 8  J E S S E  H .  N E A L  AWA R D 

F I N A L I S T
B E S T  O V E R A L L  A R T  D I R E C T I O N /

D E S I G N  C AT E G O R Y

1ST
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Inside Every Issue
We’ll cover furniture, lighting and decor in every issue 
with a long-form feature story. Also look for:

D E S I G N  N O T E B O O K
Designers offer an intimate snapshot of their inspirations.

R E T A I L  G U I D E
Retailers learn how to increase sales with tips, tricks  
and strategies.

D I G I T A L  B U L L E T I N
How to create an online presence with social  
media, web tools and software.

C O N S U M E R  S N A P S H O T
A deep, data-driven dive into how consumers today shop 
in stores and online, and what they want from retailers. 

D E S I G N  S H O P P E
A glimpse inside showrooms representing the new  
breed of furniture retailers — interior design studios  
with storefronts. 

I D E A  B O A R D S
A showcase of style trends for the whole home from 
floor to ceiling: furniture, lighting, fans, rugs, mirrors, 
wall decor, textiles, decorative accessories and  
other accents. 

P R O D U C T  G A L L E R I E S 
What’s new and notable in product-specific categories.

L A S T  L O O K
The magazine’s last page, featuring a breathtaking room 
shot with product details.

Trusted Advisors 
A D V I S O R Y  B O A R D 

M E M B E R S : 

Johne Albanese, Steven Avitable, 
Dwayne Clark, Colleen Daly,  

Jeff Dross, Nathan Frampton,  
Shay Geyer, Kerrie Kelly,  

Michelle Lamb, Freddie Naimer,  
Ron Radin, Laura Van Zeyl,  

Comer Wear, Kimberley Wray
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NO LABELS, PLEASE
No one puts designer Celerie Kemble in a 
corner. Her new collection with Arteriors, 
which makes its debut at the spring High 
Point Market, feels at home in a coastal 
setting or an urban loft. Check out some 
of her new products and the inspiration 

behind them below.

design notebook
B Y  A L I S O N  M A R T I N

notebook
N  M A R T I N

oft. Check out some 
and the inspiration 
m below.

SOFT GLOW
“I wanted to use traditional, useful forms 
to make a lot of light — like a large multi-
headed round chandelier — but bring 
a playful element to it, so we created 
scalloped brass globe cups that bring 
an ice-cream-scoop level of sweetness 
to the Cleo.“DESIGN LEADS

“Nothing is more fun than editing a 
prototype and  nding that in actuality 
it presents a much different attitude 
or potential purpose than initially 
intended. Sometimes the object tells 
you what it wants to be. Initially, our 
Tinsley bar cart was to have a very 
sleek, clean mirror and clear glass 
surface, but it asked to have a more 
boho vibe once it presented itself. 
I felt it begging for wild eglomise 
waves and we went from there.” 

LIGHT IT UP
“One of the things that’s hard with lighting 
is to stay aware and deliberate about the 
shadows a  xture will create. It is such a 
missed opportunity to not shape a shade 
with this considered and to determine that 
you want a certain light to glow or bounce 
off a wall. Sometimes you just want to cover 
the light source from the eye and other 
times you want a wild pool of light sculpted 
across the ceiling.” 

MORE THAN 
MEETS THE EYE
“Our multi-teared 

graduated box started 
screaming ‘use me as 

a table,’ and so it grew 
into a storage-capable 

table rather than a 
decorative box.” For many retailers and interior designers, Baby Boomers and 

Generation Xers make up the majority of their clientele. So why     
focus on a social media strategy if only Millennials and Gen Zers      
use these platforms?

Not true. Baby Boomers and Gen Xers love social media, too, and what 
they’re doing online may surprise you. Here’s what you need to know about 
both generations’ social media habits, plus a few tips on how to reach them. LD

By Alison Martin

consumer snapshot
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BABY BOOMERS AND GEN XERS ARE ON SOCIAL MEDIA, TOO. 
HERE’S HOW TO FIND THEM.

Facebook is the clear winner among Baby Boomers and Gen Xers, and 

no other platform wins quite as much favor. The social media behemoth 

also has a strong advertising platform that allows you to target certain 

demographics (age, location, gender). If you’ve never used Facebook ads 

or need some help, check out our Facebook Ads Manager series at 

www.lightinganddecormag.com/facebook-ads-manager-introduction.

BABY BOOMER BEHAVIORS ON SOCIAL MEDIA

GEN XER BEHAVIORS ON SOCIAL MEDIA

3 TIPS ON MARKETING TO BOOMERS 
AND XERS THROUGH SOCIAL MEDIA

➤  Advertise on Facebook and Instagram. Both generations 
love Facebook, and while Instagram may be more for the 
younger crowd, it’s owned by Facebook, which means you 
can advertise on both simultaneously and hit all your major 
demographics. Problem solved.

➤  Baby Boomers love to voice their opinion. Include a 
call-to-action on your posts to encourage more comments 
and shares.

➤  Gen Xers want useable, useful content delivered 
 through social media. Consider using Facebook Live 
 to create simple how-to videos.

TOP 3 SOCIAL MEDIA 
SITES FOR BABY BOOMERS

TOP 3 SOCIAL MEDIA 
SITES FOR GEN XERS
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NETWORK PREFERENCE BY GENERATION
Sprout Social Q1 2017

GENERATION X

BABY BOOMERS

FacebookFacebook Instagram YouTube YouTubeGoogle+

 84 percent 
on social 

media prefer 
Facebook.

16 percent 
spend 11 or 
more hours 

on Facebook 
per week.

Boomers are 38 
percent more 

likely than other 
generations to 

interact with 
questionnaires and 

polls — they like 
to be heard.

They have 
an average 

of 4.6 social 
media 

accounts.

Gen Xers 
spend nearly 

seven hours on 
Facebook per 
week — that’s 

more than 
Millennials.

They have 
between 
five and 

eight social 
media 

accounts 
on average.

They prefer to 
access social 

media between 
8 p.m. 

and midnight.

58 percent 
go to YouTube 

to find out 
information 

(think how-to 
videos).

You don’t have to give up style when 
designing small spaces. Whether you’re 
lounging or entertaining, these small space 
design tips will make your living room more 
livable. Check out the link for more info.  

Small space living room ideas

Photos and Comments

Read It

Photos Comments

Send Save
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digital bulletin
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IMAGE
•  Images need to be as high-quality as possible. Pinterest is a 

visual-first platform, so your photos need to be striking, bright 
and colorful. Avoid dark or low-resolution images. 

•  Use lifestyle shots rather than stock images or plain product 
photos. Larson says an image of a sofa in a styled room will 
help viewers envision the product in their space and discern 
if it fits their style. An image of a sofa on a white background 
doesn’t do much to help pinners connect with the product. 
“It’s definitely more inspiring if you have some sort of context 
around what you’re selling,” Larson says. “You’re creating a 
story with it.”

•  Image sizing is important: Mercedes Ward, Client Service 
Manager at SoMe Connect, says vertical photos perform 
best on mobile, where 80 percent of users are pinning.                
The ideal aspect ratio is 2:3, or 600x900 pixels. Ward says 
square images at 600x600 pixels also perform well. 

•  On-image text should be easy to read and concise. Larson 
cautions that text should be minimal so the image isn’t 
obscured. Any text should be large enough to read on mobile. 
To create pins with on-image text, Larson recommends using 
Canva.com, a free graphic design site that has user-friendly 
Pinterest templates. 

THE ANATOMY OF AN OPTIMIZED PIN

Last year, Pinterest 
reported that 60 
percent of pinners 
say the platform has 

influenced their home decor 
purchase decisions. To capture 
their attention and convert pins 
to sales, it’s important to put   
your best foot forward. 
   “If you’re putting something 
out there, you want to make the 
most of it,” says Taylor Larson, 
Content Producer at Ignite Social 
Media, “and it really makes you 
look more credible as a business 
when your Pinterest presence 
is well thought out and actually 
looks good.” 
 So what makes for an 
optimized “pin?” Here’s what’s 
important. LD

By Katie Caron

DESCRIPTION
•  Keywords matter. They help Pinterest categorize your content and 

help pinners find it based on their search terms. You can find trending 
keywords by entering terms in the search bar of Pinterest itself. Pinterest 
will autofill with the most popular keywords. Go for specificity: “Rustic 
Edison bulb sconce” will probably perform better than “sconce.” Make 
sure your keywords and description specifically relate to the content of 
your pin — if they don’t, you won’t attract the right visitors.

•  Don’t give everything away in your description. Ward says especially if 
you’re using Pinterest to drive traffic to your site, you want to give your 
reader just enough information to entice them to click the image. 

•  Use a call-to-action at the end of your description. Ward says that can be 
as simple as “buy here,” “learn more” or “check out our site for more.”

•  Use up to 20 hashtags. These should be keywords that people would 
search to find your pin. Ward cautions to make sure hashtags are broad 
search terms related to your content rather than humorous ones you 
might see on Instagram.

http://lightinganddecormag.com/
https://twitter.com/FLD_mag
https://www.pinterest.com/furniturelightingdecor/
https://www.facebook.com/furniturelightingdecor
https://www.instagram.com/furniturelightingdecor/?hl=en
http://www.furniturelightingdecor.com
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Digital Only 
W W W . F U R N I T U R E L I G H T I N G D E C O R . C O M  

A responsive website with top-notch content, including products,  
news, blogs, videos and more.

2 0 1 8  B R O N Z E  
TA B B I E  A W A R D  

F O R  T H E  S C O O P 
E N E W S L E T T E R

I N  T H E  E N E W S L E T T E R 
C AT E G O R Y

2 0 1 8  F O L I O  E D D I E 
A W A R D  F I N A L I S T 

F O R 
FURNITURELIGHTINGDECOR.COM

I N  T H E  
W E B S I T E  C AT E G O R Y

T H E  S C O O P 
E N E W S L E T T E R  

A weekly enewsletter with 
industry news, retail and trend 

reports, guest blogs, plus a 
video letter from the editor.

facebook.com/furniturelightingdecor

twitter.com/FLD_mag

pinterest.com/furniturelightingdecor

instagram.com/furniturelightingdecor

AWARD ICON: COLORLIFE — STOCK.ADOBE.COM

Social Media 

An extension of our magazine and website 
content, look for us:

http://lightinganddecormag.com/
https://twitter.com/FLD_mag
https://www.pinterest.com/furniturelightingdecor/
https://www.facebook.com/furniturelightingdecor
https://www.instagram.com/furniturelightingdecor/?hl=en
http://www.furniturelightingdecor.com
http://facebook.com/furniturelightingdecor 
http://twitter.com/FLD_mag 
http://pinterest.com/furniturelightingdecor 
http://instagram.com/furniturelightingdecor
https://twitter.com/light_decor_mag
https://www.pinterest.com/lightdecormag/
https://www.facebook.com/lightinganddecormag/
https://www.instagram.com/lightingdecormag/
http://www.furniturelightingdecor.com
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EMAIL EDITORIAL SUBMISSIONS: ndavis@sgcmail.com

MONTH MAIN FEATURES BONUS 
DISTRIBUTION

BONUS MARKETING 
OPPORTUNITIES

AD CLOSING/ 
MATERIAL DUE

January

IDEA BOARD: 2019 Trends 
Dallas Market/Lightovation/Atlanta/Las Vegas Market Previews
Product Galleries: Rugs
FURNITURE: Consumers On Furniture / LIGHTING: Consumers On Lighting  
DECOR: Changing Face Of Interior Design  

Atlanta, Dallas,  
Las Vegas 
Markets, 
KBIS, IBS

-  Market Sneak Peek E-Blast 
Series With Ad Purchase

- Ad Easels
11/21/2018

February

IDEA BOARD: Traditional Design
NY NOW Preview
Product Galleries: Lighting Fixtures, Pillows
FURNITURE: Upholstery Update (Showtime Recap)  
LIGHTING: Reinvention Story  / DECOR: Permanent Botanicals Report

NY NOW Ad Easels 12/21/2018

March

IDEA BOARD: Smart Home (CES Recap)
Product Galleries: Ceiling Fans, Casegoods
FURNITURE: Innovations In Furniture / LIGHTING: Smart/Connected Lighting 
DECOR: Color 
Retail Road Trip #1

01/30/2019

April

IDEA BOARD: American-Made  
High Point Market Preview 
Product Galleries: Rugs, Accent Furniture 
FURNITURE: Custom Furniture / LIGHTING: Domestic Lighting Production 
DECOR: Artisan Movement 

High Point 
Market, Lightfair 

and New York 
Tabletop Shows

-  High Point Sneak Peek 
E-Blast Series With Ad 
Purchase 

- Ad Easels

02/22/2019

May

IDEA BOARD: Kitchen & Bath (KBIS Recap)
Product Galleries: Wall Decor 
FURNITURE: Today’s Dining Rooms / LIGHTING: Bath Lighting Update 
DECOR: Soft Goods Report 
Lighting Showroom Of The Year Finalists 

ICFF 03/26/2019

June

IDEA BOARD: Small Spaces 
Product Galleries: Chandeliers, Decorative Accessories 
Dallas Market/Lightovation Preview
FURNITURE: Trends In Small-Space Living / LIGHTING: Lightovation Update 
DECOR: Accessories Research 
Retail Road Trip #2

Dallas Market 

-  Dallas Market Sneak Peek 
E-Blast Series With Ad 
Purchase

- Ad Easels

04/25/2019

July

IDEA BOARD: Contemporary (ICFF Recap) 
Atlanta/Las Vegas Previews 
Product Galleries: Rugs, Casegoods 
FURNITURE: Profiles Of 3 Up-And-Comers / LIGHTING: Light As Art 
DECOR: Rug Report

Atlanta, Las 
Vegas Markets 

-  Market Sneak Peek E-Blast 
Series With Ad Purchase

- Ad Easels
05/28/2019

August

IDEA BOARD: Resimercial (NeoCon Recap)  
Product Galleries: Ceiling Fans, Wall Decor  
FURNITURE: Hospitality Project Spotlight / LIGHTING: Architectural Lighting
DECOR: Wall Decor Report 
Lighting Showroom Of The Year Winners

NY NOW 06/25/2019

September

IDEA BOARD: Outdoor Living 
Product Galleries: Upholstery, Accent Furniture 
FURNITURE: Outdoor Living Today / LIGHTING: Outdoor Lighting Update 
DECOR: Decorative Accessories Report 

ALA Conference 
Lighting Resource Guide 
Special Advertising Section 07/26/2019

October

IDEA BOARD: Luxury Resources
High Point Market Preview 
Product Galleries: Rugs, Portable Lighting
FURNITURE: Wood / LIGHTING: Fixture Focus / DECOR: Inspiration Talk

New York 
Tabletop Show 
and High Point 

Market

-  High Point Sneak Peek 
E-Blast Series With Ad 
Purchase

- Ad Easels

08/23/2019

November

IDEA BOARD: International Design (Maison & Objet Recap)
Product Galleries: Tabletop, Soft Goods
FURNITURE: Maison & Objet Recap / LIGHTING: Unique Lighting Innovations
DECOR: One-Of-A-Kind Rugs
Retail Road Trip #3

09/23/2019

December

IDEA BOARD: Multifunctional Home
Product Galleries: Ceiling Fans, Decorative Accessories 
FURNITURE: Aging In Place / LIGHTING: Light And Health 
DECOR: Accent Furniture Report

10/24/2019
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http://lightinganddecormag.com/
https://twitter.com/FLD_mag
https://www.pinterest.com/furniturelightingdecor/
https://www.facebook.com/furniturelightingdecor
https://www.instagram.com/furniturelightingdecor/?hl=en
mailto:ndavis@sgcmail.com
http://www.furniturelightingdecor.com
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O U R  S T R E N G T H  I S  I N  O U R 
C U S T O M  C O N T E N T  S O L U T I O N S

To learn more about the ROI a custom branding project can bring to your marketing 
plan, contact your Integrated Media Consultant or the Custom Media Division.

Y O U  C A N  A L S O  V I S I T  U S  AT:  W W W . S G C C O N T E N T M A R K E T I N G . C O M

C O N T E N T  D E V E L O P M E N T

E B O O K S

D I G I TA L  A N D  P R I N T  P U B L I C AT I O N S

S H O W  D I R E C T O R I E S

C O N S U M E R  M A G A Z I N E S

P U L L O U T  P O S T E R S 

A S S O C I AT I O N  P U B L I C AT I O N S 

M E M B E R S H I P  D I R E C T O R I E S 

E M A I L  C A M PA I G N S

L E A D  N U R T U R I N G  C A M PA I G N S

C A S E  S T U D I E S

S P O N S O R E D  C O N T E N T

S E O  S E R V I C E S

P O D C A S T S

V I D E O S

O U R  C U S T O M  M E D I A 

D I V I S I O N  O F F E R S  C L I E N T 

S E R V I C E S  I N  C O N T E N T 

C R E AT I O N ,  D E S I G N , 

D ATA ,  R E S O U R C E S  A N D 

M A R K E T I N G ,  A N D  C A N 

H E L P  Y O U  P R O D U C E 

C U S T O M  B R A N D E D 

P R O J E C T S  T H AT  I N C L U D E :

Let us develop 
an idea for you. 

PATTERN: KUSURIURI — STOCK.ADOBE.COM

http://lightinganddecormag.com/
https://twitter.com/FLD_mag
https://www.pinterest.com/furniturelightingdecor/
https://www.facebook.com/furniturelightingdecor
https://www.instagram.com/furniturelightingdecor/?hl=en
http://www.furniturelightingdecor.com
http://www.sgccontentmarketing.com 
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PRINT ADVERTISING RATES

AD SIZES (WIDTH X HEIGHT)
2-Page Spread: 20¼” x 12¼” (bleed)
Full Page: bleed size: 10¼” x 12¼” |  non-bleed: 9¼” x 11¼”
½ Page Horizontal: bleed size: 10¼” x 6” |  non-bleed: 9¼” x 51/2”  
½ Page Vertical: bleed size: 5” x 12¼” |  non-bleed: 41/2” x 11¼” 
¼ Page: 45/8” x 55/8”

ACCEPTED DIGITAL FORMATS 

Press-optimized PDF using Acrobat PDF/X-1a job option is the required 
format (300 dpi, CMYK color). PDFs prepared for use on the Web are 
unacceptable. Offset printer marks outside of artwork for bleed ads. 
Any other type of file may require the use of an outside vendor and will 
result in additional charges.

Unless SWOP ad proof is submitted, publisher will not accept 
responsibility for the integrity of the ad.

MECHANICAL DATA 
Publication Trim Size: 10” x 12” (width x height) 
Printing: Web offset. Printing is wet, all colors going down  
simultaneously with one impression. 
Binding: Perfect bound 
Mechanical Requirements: SWOP specifications apply. Magazines are 
trimmed to 10” x 12” by trimming 1/8” off the head, face and foot. Live 
matter (text, logos and non-bleed elements) should be kept at least ¼” 
away from the trim size.

AD MAILING INSTRUCTIONS 
Advertising material, SWOP proofs, space contracts, insertion orders, 
correspondence and copy should be addressed to: 
Traffic Department, Furniture, Lighting & Decor 
3030 W. Salt Creek Lane, Suite 201 
Arlington Heights, IL 60005-5025 

Ad production is available for a rate of $75/hour and includes two rounds of revisions.

WEBSITE ADVERTISING RATES

AD FORMATS
Leaderboard: 728 x 90 pixels (width x height)
Boom Box: 300 x 250 pixels (width x height)
Maximum file size: 40KB
----------------
Mega Boom Box: 575 x 400 pixels (width x height) 
Maximum file size: 300KB
----------------
File formats: GIF, JPG, third party tags, HTML 5 
Supply URL for link

All ad sizes are included in the digital edition with links.

ENEWSLETTER ADVERTISING RATES

AD FORMATS
Mini Boom: 300 x 100 pixels (width x height)
Video Alert: Contact your Integrated Media Consultant.
Eblast: If providing materials, this requires a 600-pixel-wide, inline-
styled HTML file with images and/or copy supplied in document file;
JPG or PNG format images and logos; and links. Please specify
email subject line. If needed, we can host your images. Please contact
your Integrated Media Consultant for additional details about specific
requirements or if you would like us to custom design your eblast.

Ad Size 1x   4x 12x

2-Page Spread $7,000 $6,000 $5,000

Full Page $4,000 $3,500 $3,000
1/2 Page $2.600 $2,200 $2,000

¼ Page $1,500 $1,200 $975

Boutique Ad $500 — —

(per month) 1x

Leaderboard $1,000

Boom Box $500

Mega Boom Box $1,350

Format per edition

The Scoop /  

The Scoop: Newsreel
Mini Boom,  
300 x 100 pixels

$500

Video Alert (details below) $750

Eblast (details below) $1,200

CONNECTING BUYERS AND SELLERS WITH 
MARKET-LEADING CONTENT AND DATA

www.scrantongillette.com

UPLOAD PRINT ADVERTISING TO: 
www.adshuttle.com/sgc

SUBMIT DIGITAL ADVERTISING TO: 
Michelle Pak | 847.391.1027 | mpak@sgcmail.com 

EDITORIAL + PUBLISHING OFFICE 
3030 W. Salt Creek Lane, Suite 201 
Arlington Heights, IL 60005 
847.391.1000  •  F: 847.390.0408

2 0 1 9  R A T E  C A R D

P R I N T  S O L U T I O N S D I G I T A L  S O L U T I O N S

Please see our terms and conditions, short rates and cancellation information at  
www.scrantongillette.com/advertising-terms-and-conditions

VICE PRESIDENT, GROUP PUBLISHER 
Diane Vojcanin | 847.391.1046 
dvojcanin@sgcmail.com
PUBLISHER 
Susan A. Jones | 847.391.1058 
sjones@sgcmail.com
INTEGRATED MEDIA CONSULTANT  
Becky Jacks | 214.289.9266 
beckyjacksmedia@gmail.com 
EDITOR-IN-CHIEF 
Nicole Davis | 847.391.1013 
ndavis@sgcmail.com
 

STAFF
MANAGING EDITOR 
Alison Martin | 847.954.7966  
amartin@sgcmail.com
ASSOCIATE EDITOR 
Katie Caron | 847.954.7922 
kcaron@sgcmail.com 
SENIOR CONTRIBUTING EDITOR 
Kimberley Wray | 336.880.3999 
kimwray@kimwray.com

http://lightinganddecormag.com/
https://twitter.com/FLD_mag
https://www.pinterest.com/furniturelightingdecor/
https://www.facebook.com/furniturelightingdecor
https://www.instagram.com/furniturelightingdecor/?hl=en
http://www.scrantongillette.com
https://www.adshuttle.com/SGC/User/Login?ReturnUrl=%2FSGC%2F
http://www.adshuttle.com/sgc
mailto:mpak@sgcmail.com
https://www.scrantongillette.com/advertising-terms-and-conditions
http://www.furniturelightingdecor.com
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DIANE VOJCANIN
VICE PRESIDENT, GROUP PUBLISHER

847.391.1046

DVOJCANIN@SGCMAIL.COM

SUSAN A. JONES
PUBLISHER 

847.391.1058

SJONES@SGCMAIL.COM

BECKY JACKS
INTEGRATED MEDIA CONSULTANT

214.289.9266 

BECKYJACKSMEDIA@GMAIL.COM

NICOLE DAVIS
EDITOR-IN-CHIEF

847.391.1013

NDAVIS@SGCMAIL.COM

ALISON MARTIN
MANAGING EDITOR

847.954.7966

AMARTIN@SGCMAIL.COM

KIMBERLEY WRAY
SENIOR CONTRIBUTING EDITOR

336.880.3999

KIMWRAY@KIMWRAY.COM 

KATIE CARON
ASSOCIATE EDITOR

847.954.7922

KCARON@SGCMAIL.COM

KELSEY CRAIG
DESIGNER

Our strength is in:
O U R  N U M B E R S ,  

O U R  D E S I G N ,  O U R 
C O N T E N T ,  O U R 

S O L U T I O N S

A N D  O U R  S T A F F . 

C O N T A C T  U S

http://lightinganddecormag.com/
https://twitter.com/FLD_mag
https://www.pinterest.com/furniturelightingdecor/
https://www.facebook.com/furniturelightingdecor
https://www.instagram.com/furniturelightingdecor/?hl=en
mailto:dvojcanin@sgcmail.com
mailto:sjones@sgcmail.com
mailto:beckyjacksmedia@gmail.com
mailto:ndavis@SGCmail.com
mailto:amartin@SGCmail.com
mailto:kimwray@kimwray.com 
mailto:kcaron@sgcmail.com
http://www.furniturelightingdecor.com

